


Dear Friends,

2020 and COVID changed how the public thinks about and looks for health solutions.

There are MORE opportunities than ever to help more people, but you have to understand what people 
are looking for now, and the best way to present it.

Some of the BIG changes included:

✓ Clinical proof of the effectiveness of Acupuncture, became a MUST have, to get patients to accept 
your complete treatment plans.

✓ Tele-health calls and online tele-health educational events became main stream.

✓ People are staying closer to home and looking for healers right in their neighborhood, so claiming 
or updating your free listings on Google My Business, and Facebook became vital to be found and 
rank in your area.

✓ Mobile phones became the #1 way people search for you, and evaluate your capabilities. Do you 
know if your site is phone ready?

✓ Online video changed, so you no longer need to be on screen in your videos. (Yeah!)

✓ Patient success stories became 10x more important.

I wanted you to have the latest research, so I created this detailed report of what is working now, and 
recommendations for how you can make it work for your practice to get more people on your treatment 
table.

Mostly I wanted you to know, you are NOT alone, and we have doubled our efforts to get you the very 
best information of what is working today to get more and more people coming through your door.

Use this as your reference as you reset your practice, 1 or 2 simple changes can make all the difference, 
you'll find those changes listed in this report.

From the Desk of
Jeffrey Grossman, EAMP

www.acudownloads.com

Jeffrey Grossman, EAMP



Her voice was "FRANTIC" when we started the 
call...

"Jeffrey, it's all falling apart." 

"I can't believe this is happening now!"

"How am I going to keep my practice alive?"
"How am I going to find new patients, on a $25 a-
week marketing budget?"
"I'm ready to give up!"

            "Do you have a magic wand, or some       
               secret that can help me?
                 I'm desperate, I'm scared, and I'm         
                    almost frozen with fear. HELP!"

--  If this sounds familiar keep reading? --

"Take a deep breath, Mary." I said. "I do have 
something that works like a magic wand, but before 
I show it to you I need to tell you a short story 
about the days I was desperate too.

She agreed to listen. Here's the answer…

When I graduated from Acupuncture school, I was 
sure I would set the world on fire. 

I had imagined a full schedule, filled with people 
who wanted the natural solutions I knew so well.

My reality was just the opposite.

After 4 years in practice, I was still living in a tiny 
studio apartment, working 3 jobs, and barely 
keeping my head above water. 

I was STRESSED, all the time. 

All I could think about was WHY didn't they teach 
us how to find patients in acupuncture school?

You can't help the world, if no 
one comes to your office.

I tried health fairs, networking meetings, anything I 
could think of... BUT it just wasn't working. 

As it turns out...I'm an INTROVERT! NOT a 
salesman!

To make things worse, my cousin, who had started 
his practice as a Chiropractor, was bragging about 
how easy things were. 

He was using a coach. His schedule was full.

Mine was almost empty.

So I asked him…”What are you doing, right…that I'm 
doing wrong?”

"It's simple!" he said.

""I'm constantly educating my prospects and 
patients on the benefits of my medicine 

and how I've helped people with 
similar problems they have."

"Why aren't you doing the same?”…he asked.
I had a good answer…there was nothing available. 

Back then, Acupuncture was 
only 10% as popular as it is today. 

There were no coaches. 

There was no educational content available.

There were no mentors take me by the hand and 
show me the way.

So I made the CRaziEsT decision of my life.
(Turned out to be the best decision I ever 

made, not counting proposing to my Wife.)

I went deeper into debt and invested $15,000 to 
have my cousin's Chiropractor coach, convert what 
he did for Chiropractors, into educational content for 
Acupuncture Patient Education.

Once I got the hang of it, it worked like magic!

My Acupuncture practice flourished, because I 
learned how to market my self and my practice, with 
1 key method. (I'm getting to it, I promise.)

✓ I felt more confident, and relaxed,
✓ I paid off my $15,000 debt,
✓ I tripled my practice in 3 months,
✓ Started to pay off my student loan that I put on 

hold for years,
✓ Was able to eat out again and even pay for my 

dates,

The day started with BAD news...
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Ok Jeffrey, I get the authority concept, that 
makes perfect sense... But how do I do it? Mary 
asked.

Here's my questions:

1. What kind of content do I need in 
2021?

2. What formats of content work the best 
in 2021?

3. Where do I put that content?

4. How often do I need to make content?

5. Do I have to do it my self, or can I get 
someone else to do it, or have it done 
for me?

6. If I get stuck is there a model I can 
look at, or a coach who can help me?

7. How much time will it take?

8. Is there something I MUST do today?

"The answers are in this report!"

✓ I bought a Volkswagen Passat TDI (It was cool 
back then),

✓ Moved out of a 200 sq. ft. studio apartment into a 
3 bedroom house.

Mary…in an nutshell patient education  
content saved my practice, and gave  

me the life I always wanted.

I've seen it work for 1,000's of other practitioners 
through the years, INCLUDING 2020 & COVID.

• When you don't have any money for marketing…
patient education works.

• When you have some money for marketing patient 
education works even better. Either way it works.

Mary was silent for over a minute...then she asked 
me the BEST QUESTION EVER!

"WHY - does content marketing work 
so well, and what do I need to do 

to make it work for me?"

The Answer was short and simple!

Patient education and content marketing works 
because it establishes AUTHORITY: 
1. about YOU as a successful healer, and 
2. Acupuncture as a successful medicine.

Since COVID the public's #1 concern has 
been about their personal health and the 

health of friends and family.

People are consuming more health information than 
ever before, and they want to know WHO THEY 
CAN TRUST?

It's your responsibility to tell them about the 
amazing healing powers of Acupuncture 

and How You Can Help Them

If you don't do it - Who Will?

I told Mary…the world changed so much in 2020 
I had my research team create a detailed report 
that answers all those questions.

So when we were done, I emailed her this report.

Mary went to work, and the first thing she 
did is described on page 12, it only took 10 

minutes and brought her a new 
patient the following week.
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Why I Wrote this 2021 
Content Update?

Things have changed so much in the last 12 
months, and some things have become 
CRITICAL MUST DO's to survive! 

If you don't do them, you'll be forever 
invisible to your best prospects.

Patient Education Content is more important in 
2021 than every before. We have doubled our 
efforts and tripled our investment in helping you. 

We believe in delivering more, and this 
Update Report is the 1st step in a series 

of major improvements that we're making.

My team and I know a little about content. Since 
2014 I've invested over $300,000 and we have 
created and curated over 275,000 words in the 
form of:

✓ 100's of news letters, 
✓ research updates, 
✓ patient help sheets, 
✓ blog posts, 
✓ office posters, and 
✓ social media graphics, 

…working with 1000's of practitioners.

• The COVID Pandemic made health content even 
more important. 

• The constant news references on "Clinical Trails" 
made proving the medical reliability of 
Acupuncture VITAL!

• And the lockdowns made Tele-health a new 
standard of care, and finding a local healer in 
your neighborhood even more important.

• Hundreds of people right in your neighborhood 
are looking for a natural healer who can help 
them, but they have to be able to find You.

I created this update report to give you the most 
current facts, and research on how content is 
changing, and how you can use those changes to 
your advantage.
To your success,

Jeffrey Grossman, EAMP

What You'll Discover

Page: 
How content fits into the buying process:
• Content marketing amplifies you credibility, 

your authority, and the desirability for you to 
be their healer.

• You need content marketing because you are 
a healer, not a salesman. Your content does 
the selling for you!

Page: 
Required Social Media
• "If You Are NOT On These 3 Social Media 

Places You and Your Practice Are Invisible"
• Online reviews influence 67% of consumers
• 60% percent of people who use social media 

trust posts from their healthcare providers.

Page: 
Proving Acupuncture is Clinically Proven
• Why you need PSA’s (Public Service 

Announcements) About Acupuncture - In 
almost every contact you make with 
prospects and patients.

• Why the The World Health Organization 
recommends acupuncture, for over 100 
ailments.

Page:
How Mobile Phones have changed healthcare
• Mobile video consumption rises by 100% 

every year.
• 72% of customers would rather learn about a 

product or service by way of video - and why 
you don’t need to be on the screen.

• Why your website must be phone friendly.

Page: 
Why Patient Stories Attract the Best Patients
• The proven science
• EXAMPLES 
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What is Content Marketing, and WHY Should 
Medical Professionals Like You, Even Care?

Content marketing is a proven business strategy that 
brings you more ideal patients, without the expense 
of advertising.

It helps you build trust and establish personal 
connections with patients - even before they come 
into your practice.

With content marketing, you’re providing VALUE for 
patients at no cost to them, in exchange for their 
time. 

The more time they spend with your valuable 
content, the more they will begin to know, like, and 
trust you.

Content marketing amplifies your credibility, 
your authority, and the desirability  

for you to be their healer.

According to HealthcareSuccess.com, content 
marketing is a natural fit for health providers. 

“Among the benefits, it is a marketing tool for patient 
engagement, retention, branding, and professional 
reputation building.”

Content marketing gives your community an 
in-depth perspective of how you can transform 

their lives for the better.

The vast majority of Americans seek their 
health information online. Plus, we know people 

often find and choose new doctors online. 

That means if you're producing valuable, medical 
content online, you're much more likely to garner 
attention and authority for you and your practice to 
get new patients.
• 83% of adult internet users search online for 

health information. (1)

• Since COVID online content consumption has 
doubled to almost 7 hours a day. (2)

• A consumer survey found most respondents cited 
"personal health" and "health of friends and 
family" as their biggest concerns. (3)

Medical content creation works best when
you imagine yourself in the same 

situation as a patient. 
Potential patients want answers about their 
health, how to stay healthy, professional advice on 
living with a specific ailment, and how you have 
helped others with their particular problem.

The content can take many forms, as long as it 
provides real value for the patient:
✓Blogs using written articles, patient stories, videos.
✓Patient Education Videos on your website and 

your social media.
✓Email Newsletters & Patient Help Sheets
✓eBooks and pdf reports
✓Live events or trainings on any health condition

You need content marketing because 
you are a healer, not a salesman.

Your content does the selling for you!

Most of your prospects won’t be ready to buy from 
you the first time that they hear about your 
services and your practice. 

People go through a buying process before 
committing to any purchase. 

Awareness - Consideration - Decision / Buying

Awareness is where they start looking for a solution 
to their health problem, and who can help them.
Consideration is where they do research and 
compare one healer to another. Then they make a 
Decision, about which healer to see, and after 
your examination, which treatment plan to buy.

Effective Content Marketing Strategies
1. Create Sharable Content, so prospects can 

easily get 2nd opinions and forward to friends. 
2. Post The Latest Industry News, people 

expect you to know about medical break 
throughs and how Acupuncture helps.

3. Be Niche-Specific, have separate content for 
the problems you deal with the most.
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Social Media - "I'm a Medically Trained Healer
Why the Heck Do I Need Social Media?"

I get this question almost everyday: 
Q: I went to medical school, I'm a trained healer,  
     WHY the heck should I have to fool with social 
     media?
A: That's where your future patients, referrals, and 
     reputation lives. If it's a good idea for The Mayo 
     Clinic, Harvard, The Cleveland Clinic, and John 
     Hopkins, it might be a good idea for you too. 

"The best answer is that's where you'll find
the most people - who need your help

and want your services."

Word of mouth is how 92% of people 
make their purchase decisions. 

- Social Media is the NEW Word of Mouth -

Healthcare & Social Media are Becoming 
More Inter-related Everyday.

Social media has changed the marketing landscape. 
Everyone wants instant answers - from their phone.

Instead of calling the doctor with a medical 
question, people are overwhelmingly going first to 
the Internet to ask “Dr. Google” (using Google to 
search for information on their symptoms).

Then they go to social media to ask their friends.

✓Online reviews influence 67% of consumers.(4)

By creating profiles for your practice you are able 
to showcase your expertise in their review search. 

✓71% of social media users are more likely to 
refer friends and family to a practice after a 
positive social media experience. (1)

Having an updated Facebook page 
makes you more trust worthy.

✓90% of social media users say that videos are 
a helpful aspect of the decision process. (1)

By seeing  your bio or hearing you explain 
a procedure, users become more 
comfortable with your practice.

✓60% percent of people who use social media 
trust posts from their doctors. (2)

✓Nearly 41 percent of users said social media 
influenced their choice of a particular 
doctor, facility or medical practice. (3)

✓Almost 90 percent of millennials trust 
healthcare information shared by others on 
social media. (3)

"If You Are NOT On These 3 Social Media 
Places You and Your Practice Are Invisible"

Google My Business is a free tool that 
allows you to promote your Business 

Profile and business website on 
Google Search and Maps.

46% of the searches on Google 
have LOCAL INTENT. Can You Be Found?

Google Maps: 86% of people look up the 
location of a business on Google Maps. 
One of the most important things you can 

do for your business is to claim your 
Google Business Page. 

With your account, you can see and connect with 
your customers, post updates to your Business 
Profile, and see how Patients are reviewing your 
practice. You MUST Claim your listing.

Next to online reviews, the second most important factor 
that consumers take into consideration when searching 

for a local business is proximity to their location.

Facebook Business Page
Facebook has two different types of 
profiles: personal and business.

• Facebook is the most widely used social network, and 
often one of the first places people go to get information 
about a business. (Only takes 7 steps to build.) (5)

• A Facebook business page serves to help people learn 
about your business in terms of what you do, how you 
can be contacted, and where you're located. 

• Your Facebook page allows your customers to view 
information such as an about page, photos and videos, 
events, reviews, and posts.

6
©2021 Acupuncture Media Works, LLC • www.acumedia.us

http://www.acumedia.us


"How Do I Show Patients Acupuncture 
Is Evidence Based Medicine?"

Q: Do you ever get mad, when someone refers to   
     Acupuncture as an “old Folk Medicine?"

A: I used to. Then I started showing them the 
    clinical facts and research.

When I graduated from Acupuncture school, I was 
positive all I would have to do was open my practice 
and the world would rush through my door.

After years of study, I knew I was using a proven 
medical system to help my patients with 

Acupuncture... unfortunately the world doesn't 
know that, and there's lots of mis-conceptions 

and myths about TCM and Acupuncture.

Those myths and mis-conceptions can stop you from 
getting the patients and referrals you deserve,
unless you take a PRO-ACTIVE APPROACH, and 
educate your prospects with the facts. 

My Solution: 
I started making my own PSA's about Acupuncture.

What's a PSA? A public service announcement 
(PSA) is a message in the public interest given away 

without charge, with the objective of raising 
awareness and changing public attitudes and 

behavior towards, an issue.

• Elite hospitals like the Mayo Clinic, University of 
California San Francisco, Duke University Medical 
Center are now offering acupuncture.

• The World Health Organization recommends 
medical acupuncture as part of a treatment plan for 
dozens of conditions and diseases. (2) (Big List on 
next page)

• The US Government's National Institute of Health 
(NIH) concluded that acupuncture is emerging as 
an effective treatment for a broad range of 
conditions. (1)

• Based on a systematic review, the American 
College of Physicians (ACP) Clinical Practice 
Guideline recommends acupuncture for acute, 
subacute and chronic low back pain (cLBP).

• The longevity of benefit for acupuncture in 
chronic pain was evaluated in a meta-analysis of 
20 trials and over 6,000 patients and showed that 
clinical benefits of acupuncture were 
sustained at 12 months after a single course 
of treatment.

Where did I use these PSA's of information?
✓On my Facebook page (once a week)
✓On my website and blog (at least 1x a month)
✓On my patient story handouts
✓ In my waiting room 
✓When I delivered a treatment plan (every time)
✓ Almost every time I spoke with a patient
✓ Every time I made a public presentation in person 

or on Zoom

Where did I get my information?
We hired a researcher. In the future I may be making 

all that research available on a monthly basis.

Where can you do you own research?
• PubMed lists more than 1,000 randomized 

controlled trials that have assessed either the 
efficacy (is it better than placebo?) or 
effectiveness (is it at least as good as other 
treatments?) of acupuncture.

https://pubmed.ncbi.nlm.nih.gov/

Additional research can be found at:
1. American Association of Acupuncture Oriental 

Medicine (AAAOM):    
2. American Academy of Medical Acupuncture
3. National Acupuncture Detoxification Association 

(NADA)
4. Society for Acupuncture Research 

We have a 2,000+ year old heritage of helping 
people and NOW we have PROOF your 
prospects need to know about…and It's  

part of your job to let them know.
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The World Health Organization recommends 
acupuncture for these diseases, symptoms or conditions, 

because acupuncture has been “proven” through 
controlled trials – to be an effective treatment’:

• Adverse reactions to radiotherapy and/or chemotherapy
• Allergic rhinitis (including hay fever)
• Biliary colic
• Depression (including depressive neurosis and 

depression following stroke)
• Dysentery, acute bacillary
• Dysmenorrhoea, primary
• Epigastralgia, acute (in peptic ulcer, acute and chronic 

gastritis, and gastrospasm)
• Facial pain (including craniomandibular disorders)
• Headache
• Hypertension, essential
• Hypotension, primary
• Induction of labour
• Knee pain
• Leukopenia
• Low back pain
• Malposition of fetus, correction of
• Morning sickness
• Nausea and vomiting
• Neck pain
• Pain in dentistry (including dental pain and 

temporomandibular dysfunction)
• Periarthritis of shoulder
• Postoperative pain
• Renal colic
• Rheumatoid arthritis
• Sciatica
• Sprain
• Stroke
• Tennis elbow

Diseases, symptoms or conditions for which The World 
Health Organization recommends acupuncture  
because its therapeutic effect has been shown,  

although further proof is needed:

• Abdominal pain (in acute gastroenteritis or due to 
gastrointestinal spasm)

• Acne vulgaris
• Alcohol dependence and detoxification
• Bell’s palsy
• Bronchial asthma
• Cancer pain
• Cardiac neurosis
• Cholecystitis, chronic, with acute exacerbation
• Cholelithiasis
• Competition stress syndrome
• Craniocerebral injury, closed
• Diabetes mellitus, non-insulin-dependent

• Earache
• Epidemic haemorrhagic fever
• Epistaxis, simple (without generalised or local disease)
• Eye pain due to subconjunctival injection
• Female infertility
• Facial spasm
• Female urethral syndrome
• Fibromyalgia and fasciitis
• Gastrokinetic disturbance
• Gouty arthritis
• Hepatitis B virus carrier status
• Herpes zoster (human (alpha) herpes virus 3)
• Hyperlipaemia
• Hypo-ovarianism
• Insomnia
• Labour pain
• Lactation, deficiency
• Male sexual dysfunction, non-organic
• Ménière disease
• Neuralgia, post-herpetic
• Neurodermatitis
• Obesity
• Opium, cocaine and heroin dependence
• Osteoarthritis
• Pain due to endoscopic examination
• Pain in thromboangiitis obliterans
• Polycystic ovary syndrome (Stein–Leventhal 

syndrome)
• Postextubation in children
• Postoperative convalescence
• Premenstrual syndrome
• Prostatitis, chronic
• Pruritus
• Radicular and pseudoradicular pain syndrome
• Raynaud syndrome, primary
• Recurrent lower urinary-tract infection
• Reflex sympathetic dystrophy
• Retention of urine, traumatic
• Schizophrenia
• Sialism, drug-induced
• Sjögren syndrome
• Sore throat (including tonsillitis)
• Spine pain, acute
• Stiff neck
• Temporomandibular joint dysfunction
• Tietze syndrome
• Tobacco dependence
• Tourette syndrome
• Ulcerative colitis, chronic
• Urolithiasis
• Vascular dementia
• Whooping cough (pertussis)

https://holistic-health.org.uk/world-health-organisation-
recommends-acupuncture-100-conditions/
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Mobile Phones Become the #1 Way Your 
Prospects Meet and Judge You. "Is Your  

Website & Content Mobile Ready?"

Do you get nervous if you forget your 
smartphone? You're NOT alone!

We're obsessed with being connected with the world 
through our Mobile phones.

Many Americans Check Their Mobile  
Devices Up To 96 Times a Day

Many Americans now check their phones 96 times a 
day – that’s once every 10 minutes, according to 
new research by global tech care company Asurion. 
A 20% increase in the last 2 years. (1)

66% of Americans check phone 160 times a day. 

We're so obsessed that:
• 73.4% of participants admitting they used their 

phone when on the toilet, 
• more than half of participants (55.4%) said they 

look at their phone while driving and, 
• 87.8% feel uneasy about leaving their phone at 

home. (2)
The average American spends 
5.4 hours a day on their phone.

Overall, social media takes up the bulk of 
smartphone screen time. 

Americans spend an average of just over an 
hour (64.5) minutes a day on Facebook and 48 
minutes on Instagram. (3)

70% of web traffic happens on a Mobile device.
• About 3 in 5 consumers check their email on their 

Mobile device.
• 57% of users say they won’t recommend a 

business with a poorly designed Mobile site.
• More than 50% of videos are watched on 

Mobile devices.
• Over 51% of smartphone users have discovered a 

new company or product while conducting a 
search on their smartphone.(4)

How Does All This Effect Your 
Acupuncture Practice?

#1 Your website must be Mobile friendly.

Simply put, a website must be Mobile-friendly in 
our day and age. 

A majority of people will not visit a site again, or 
recommend you to a friend, if it’s not well-suited 
for a smartphone. 

Given how many people own a smartphone, it’s 
good for business to have a mobile-responsive 
website.

Go look at your site on your Mobile phone, 
then ask 3-4 friends to do the same.  

How's it working?

What happens when you scroll up and down the 
home page? Is it easy to:
✓Find your contact information?
✓Make an appointment?
✓Find your social media links?
✓Can you schedule or call with one click

If I'm not ready for an appointment, but want to 
learn more about your success in helping 
patients, is there good content I can easily find?

Do you have a content / proof on your blog or 
webpage that tells me WHY Acupuncture 

is a proven clinical modality?

✓Can I get downloadable digital content like PDF 
reports, newsletters, patient help sheets? 

✓Join your mailing list?
✓ Is it easy to find your reviews?
✓ Is there video?

We live in a digital world, both your 
website and your content MUST fit into 

that world, or you may be loosing 
patients and referrals Every Day.
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How Does All This Effect Your 
Acupuncture Practice?

Video is the fastest and easiest way to establish 
your authority and reputation as a healer.

Q: Do I have to be in the videos?
A: NO. 
✓ You can use done-4-you videos,
✓ You can outsource the video,
✓ You can do audio-only videos with 

PowerPoint

Q: What type of video works best?
A. Almost any video is better than no video. LOL. 

• With good lighting using your phone is a 
great way to do a video. 

• Social Media platforms make it easy with 
instant slideshows. Most videos on Facebook 
do not have audio it's just slides or pictures.

Marketing videos can take many forms, such as:
✓ Explainers in Tele-Health or your website
✓ Presentations (Educational events)
✓ Tutorials (How to do something)
✓ Webinars
✓ Customer testimonials (From Zoom)
✓ Interviews (From Zoom)
✓ Product or service videos
✓ Live video (on social media)

 An impressive 96% of people have watched 
an explainer video to learn more about a 

product or service. (2)

Imagine having 1-2 minute videos on your social 
media and website about key conditions you deal 
with, that you can use over and over again to 
educate patients on how  
effective you and your  
services are.

Back pain, neck pain,  
digestive problems, stress and anxiety, are topics 
you would use over and over again to make your 
practice more memorable.

Don't be intimidated, your video does NOT have 
to be perfect, it just has to be honest and sincere.

Video Continues to be the #1 Way To Positively 
Influence Prospects to Become Patients

Video continues to be one of the most effective 
elements in a patient digital marketing strategy as 
we roll into 2021 — and with good reason.

As a visual species, humans find videos more 
engaging, more memorable, and more popular than 
any other type of content out there. 

Video as a means of storytelling and marketing 
is no longer a nice option – it’s a necessity. 

If you want to increase conversion and exposure, a 
video marketing strategy is the only way to go.

Viewers retain 95% of a message when they 
watch it in a video, compared to 10% 

when reading it in text. (1)

Mobile video consumption has been rising 100% 
every year!

By 2022, online videos will make up more than 82% 
of all consumer internet traffic — 15 times higher 
than it was in 2017.

Here's why...
• 72% of customers would rather learn about a 

product or service by way of video.

• People are 1.5 times more likely to watch video on 
their Mobile phones. 

• 75% of all video plays are on Mobile devices.
• 92% of users watching video on Mobile will 

share it with others.

• Social video generates 1200% more shares 
than text and image content combined.

• Videos attach 300% more traffic helping to nurture 
leads.

• A website is 53 times more likely to reach the 
front page of Google if it includes video.

• Including a video on your landing page can boost 
your conversion rate by up to 80%.

• 52% of marketers say video is the type of content 
with the best ROI.

• Adding video to your emails can increase click 
rates by 300%. (1)

People love video, and 
they will love you if 

you'll give it a chance
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Patient Success Stories - "Are the Most Effective and 
Least Expensive Way, To Find New Patients & To Get 

Patients To Accept Your Full Treatment Plans"

The #1 thing they didn't teach me in Acupuncture 
school was how to find patients.

Q: I'm a medically trained healer, NOT a salesman! 
What is the best way to find new patients and to 

     get patients to commit to a full treatment plan?

A: Use something everyone understands. Connect 
with your patients through story. All you have to 
do to build empathy and TRUST is tell stories 
about how you have helped other patients with the 
same problem.  And the sales will take care of 
themselves. (NOTHING IS MORE POWERFUL!)

“Tell me the facts and I’ll learn. Tell me the truth 
and I’ll believe. But tell me a story and it will live 

in my heart forever.” - Native American Proverb

The #1 question your prospects want to know is…
”can you help me with my problem?” 
They don't need a medical explanation, TCM 
diagnosis or prescription, they don't need the details 
presented like the case studies you did in 
acupuncture school…they need something simple 
and easy to understand.
And they need something they can remember, so 
when they go home and discuss the investment in 
your treatment plan with their family or their partner, 
there is a common theme, everyone can understand.

Science is now proving what great leaders have 
known for centuries, stories are the #1 way to 
connect with people and to have them understand 
your point of view.

Princeton neuroscientist Uri Hasson, has proven 
brain waves match up between the story teller and 
the listener. 
• “…a story is the only way to activate parts in 

the brain so that a listener turns the story into 
their own idea and experience."

• "... the storyteller’s brain activity can actually be 
mirrored in the listeners’ minds – a phenomenon 
he coined as Neural Coupling." (1)

• Storytelling also helps with learning because 
stories are easy to remember. 

• Organizational psychologist Peg Neuhauser 
found that learning which stems from a well-
told story is remembered more accurately, 
and for far longer, than learning derived from 
facts and figures. 

• Similarly, psychologist Jerome Bruner’s research 
suggest that facts are 20 times more likely to 
be remembered if they’re part of a story. (1)

There is a scientific explanation for our love 
of stories: when we hear a story that resonates 
with us, our levels of a hormone called oxytocin 
increase. Oxytocin is a “feel good” hormone.

It boosts our feelings of things like trust, 
compassion, and empathy. It motivates us 

to work with others and positively
influences our social behavior.

When we hear facts, it activates the data 
processing centers in our brains, but when we 
hear stories, it activates the sensory centers 
in our brains. (2)

 “We are, as a species, addicted to story. 
Even when the body goes to sleep, the mind 

stays up all night, telling itself stories.” - 
Jonathan Gottschall, The Storytelling Animal: How Stories 

Make Us Human

Recommendations:

✓ Have at least 1 Patient Success Story for 
every major ailment your treat in your 
practice.

✓ Give hard copies of these stories to patients 
when you first meet them, and when you are 
giving them their treatment plans.

✓ Use electronic versions of these stories on 
your social media, blog and in emails.

✓ Have a story about WHY you became a 
Healer.

Study the Samples on the next page.
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Dr. Lisa Smith
Dakota Ranch "Natural Healing News"

There's Always a Natural Way to Get Better.
Did you know that before Dr. Lisa became a natural healing physician, she 
lived in constant PAIN! And was told by her traditional MD, there was "NO 
HOPE" for her condition, and she would be forced to take drugs for the rest 
of her life?

To learn more about Dr. Lisa and how she got off expensive and dangerous 
medications and found natural relief from her pain - go here:

Your practice.com  // https://www.facebook.com/your business page
Call her office @ 800-555-1212 or her cell @ 000-000-0000

"Ask about my no 
cost, no obligation

consultation."

"After 3 Years of Suffering Dakota Ranch Woman 
Finds Natural Relief From Her Severe Back Pain"

Beth a busy mother of four children, all 
under the age of 10, was suffering with 
severe back pain for over 3 years. 

Beth was exhausted, and felt trapped.

The pain and back spasms were so 
severe it was making it almost impossible 

for her to get a good nights sleep. 

Her exhaustion was making her short 
tempered and angry, both at home and at 
work. 

She felt guilty because she couldn't play 
with her kids, the way she used too, and the 
drugs her doctor had prescribed made her 
feel like a zombie.

Her MD had prescribed muscle relaxers 
and opioid pain relievers, and suggested 
she consider seeing a specialist about back 
surgery.

She had tried massage, and Chiropractor 
adjustments, and they had not really helped.

Her biggest questions were:
1. Is there a natural way to get relief 

without taking drugs or having surgery?
2. How do I know your methods work?
3. How long will it take?

Her biggest fear was becoming addicted 
to the pain medications her doctor 
prescribed, and who would take care of her 
children if she had back surgery.

My solution for Beth began with a no 
cost consultation, where I gave her a 

relaxation demonstration.

• We started by using 2 different healing 
modalities to relieve the back spasms.

• Beth received significant relief in the first 
week.

Keep reading for the 
rest of Beth's story.

Demo Story 

NOT Actual 

Patient

Sample Patient Story 
Handout

Your picture
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Beth was exhausted because she could not 
sleep and her suffering and exhaustion lead to a 
short temper, and that was making her family 
suffer and worse yet -  made her feel like a bad 
mother.

All she knew - was she wanted a drug free and 
surgery free solution, but she was skeptical 
because massage and chiropractors had not 
helped her.
• She was scared.
• She know nothing about Chinese Medicine or 

Acupuncture.

So I invited her in for a relaxation session. 
We talked about balancing her body, I showed 
her how energy moves through her body, and 
asked her if she would like to feel deeply 
relaxed?

I treated her with acupuncture to the ear to 
quickly help her feel calm and relaxed.

After a few minutes I asked her how she felt ... 
and she said "I haven't felt this relaxed and 

calm in years. I can't believe it."

She had the personal proof she needed.

I gave her some case studies from other 
patients, asked her if she would like to set up a 
comprehensive evaluation - that would give her 

#1 a report of findings, and 
#2 a plan to solve her problem.

She made the appointment, and went home 
with a smile on her face.

--- When Beth came back for her examination I 
asked her if she still wanted a drug free solution 
to her back pain...she said yes.

Then I asked her - if we could take the methods 
we used in the demonstration, and then added 
some additional techniques that could accelerate 
the whole process, if she would be interested in 
knowing the steps.

We talked about her kids, and how these natural 
treatments would not cause her the crazy side 
effects of the drugs her doctor had 
recommended. 

Then we talked about how over the next few 
weeks we could be working on 2 things at the 
same time, reliving her back spasms and helping 
her get a good nights sleep.

I told her that we were a healing team, 
I didn't have a magic pill, but that if we 

worked together, and she followed the plan, 
doing a little each day - she would  

start to feel the results quickly.

I told her she was not alone, that today most of 
my patients were under a lot more stress and 
pain when they first came into my office. 

We talked about how her days would be different 
is she woke up from a good nights sleep, and 

had the energy to play with her kids. 

What her day would be like - if she wasn't in 
constant pain, and what was the first thing she 
wanted to do with her family, when she wasn't 
hurting.

She told me it would be riding her bike again on 
Saturdays with her kids, and going to the park 

for a peanut butter and jelly picnic.

I laid out the costs of the treatment plan, and 
asked her -- when she wanted to plan for that 
picnic?

We got started that day.

Her Comments: 
"I can't thank Dr. Lisa enough, for giving me 
my sanity back, I'm sleeping now, and I'm 
more patient with my kids. My back spasms 
are completely gone and my back pain is 
almost gone. I'm so glad we found a natural 
alternative to drugs and surgery. 

My kids are very supportive of the program 
and say: We're so happy to have our nice 
mommy back again!"

-- Beth S. from Dakota Ranch

Demo Story 

NOT Actual 

Patient
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Why I Became an Acupuncturist / Sample Story

Back in the 90’s I was in college in New York,  
trying to figure out what to do with my life.

I enjoyed learning, but I had NOT found the 
subject that I was really passionate about, 
much less the one I wanted to dedicate my life to.

“I remember the day I woke 
up bone tired with a fever."

It didn't make sense. Yesterday I was a crazy 
college student bouncing all over the place, then 
the next day, I could barely walk across the room.”

The term today would be "Chronic Fatigue."

I was initially diagnosed with "Mono" or 
Mononucleosis usually caused by the Epstein-
Barr virus (EBV). 

My Doctor put me on NSAID's or pain relievers 
and told me to rest. 

“Because of that, I was isolated and alone.

While my friends were out having fun, and I was 
stuck in bed at home, going crazy.

• I didn’t have the energy to go to class.
• I didn’t have the energy to leave the house to 

shop for food.
• If it wasn’t for Domino’s delivery - I would have 

starved.
• It was so frustrating I just wanted to scream.”

“Until finally… something really 
weird happened. 

I tested negative for Mono. But I still had all the 
symptoms of chronic fatigue." 

The Doctors were not 
sure what was going on. 

Everything seemed fine.  The tests were negative, 
BUT they didn't have a clue what to do? 

So I'd wasted months with no solution, taking drugs 
I did not need.

Luckily my Father suggested I try acupuncture, he 
told me; “

"Its Crazy to keep suffering!

If what you are doing now is NOT 
working try something new. 

Why don't you try Acupuncture?"

“We found a local Acupuncturist and I started on 
regular Acupuncture treatments and herbal 
remedies. 

In only 2 months my energy 
had returned to normal. 

I had my life back again. YEAH!”

“What I liked about Acupuncture was that they were 
looking for the cause, NOT just trying to cover up 
the symptoms with drugs.

They were looking at me like a whole person
not just looking to cover up my symptoms.

Acupuncture changed my heath
when traditional medicine had Failed.”

“So because of my results with Acupuncture
I decided I wanted to help people the same way.

I applied to Acupuncture Medical School.
I got accepted, and I’ve never looked back.

I believe your body can heal itself - given the 
right treatment protocols, and I love helping. 
people  get their health and vitality back, the 
natural way.”

Your Picture 
Your Contact 
Information

An Offer
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Resources referenced in this report:

Content Research
(1) https://trialfacts.com/do-patients-search-for-online-health-information/
(2) https://www.warc.com/newsandopinion/news/global-online-content-consumption-doubles-in-wake-of-covid/44130
(3) https://www.accenture.com/us-en/insights/consumer-goods-services/coronavirus-consumer-behavior-research

Mobilee Phones Research
(1) https://www.asurion.com/about/press-releases/americans-check-their-phones-96-times-a-day/
(2) https://smallbiztrends.com/2020/03/2020-Mobilee-phone-usage-statistics.html
(3) https://www.zdnet.com/article/americans-spend-far-more-time-on-their-smartphones-than-they-think/
(4) https://review42.com/smartphone-statistics/

Video Research
(1) https://biteable.com/blog/video-marketing-statistics        (additional references are there)
(2) https://cxl.com/blog/optimize-videos/

Social Media Research
(1) https://www.pointsgroup.com/five-statistics-that-show-healthcare-social-media-is-changing-in-2020/
(2) https://whprms.org/11-health-care-social-media-stats-to-turn-heads/
(3) https://www.mypracticereputation.com/blog/10-stats-on-how-social-media-is-changing-healthcare/
(4) https://sagapixel.com/local-seo/local-seo-stats/
(5) https://blog.hootsuite.com/steps-to-create-a-facebook-business-page/

Story Research
(1) https://www.harvardbusiness.org/what-makes-storytelling-so-effective-for-learning/
(2) https://medium.com/swlh/the-science-of-storytelling-why-we-love-stories-fceb3464d4c3
(3) Private training included in our AcuDownloads 2.0 portal

How Do I Show Patients Acupuncture is Evidence Based Medicine?
(1) https://www.takingcharge.csh.umn.edu/tcm-evidence-based-and-safe
(2) https://medicalacupuncture.org/for-patients/health-conditions/

World Health Organization List
https://holistic-health.org.uk/world-health-organisation-recommends-acupuncture-100-conditions/

Your Guide:
Jeffrey Grossman, EAMP, graduated from the New England School of Acupuncture in 1997, and is 
the founder of Acupuncture Media Works and AcuPerfect Websites. Since 2002, he has been 
creating and sharing patient education materials, marketing tools, practice building materials and 
websites for the acupuncture profession. 

Jeffrey is an expert-authority on business and marketing strategies, and currently teaches the 
practice management class at Middleway Acupuncture Institute. He has lectured at FSOMA and 

PCOM symposiums, and is a guest speaker at various acupuncture schools and associations. He 
enjoys teaching live training and webinars on the art of building a sustainable and successful practice.

Jeffrey understands that many practitioners think that marketing is “salesy” and something they do not enjoy doing. 
But his goal is to make the “business” of building a healthy and successful practice, fun, easy and in a way that feels 
genuine and stress-free. It is his passion to help practitioners grow their practice, so they can help more people, 
spread the message about the powerful health benefits of acupuncture, and change the world! 
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Resources:

Access Monthly Done-4-U Content Marketing Portal - AcuDownloads provides hundreds of social media 
graphics, blog posts, newsletters, patient self-care forms, and so much more. CLICK HERE TO LEARN 
MORE

Serving the acupuncture community since 2002 - Acupuncture Media Works offers high-quality, professional 
and cost-effective patient education and marketing tools. CLICK HERE TO LEARN MORE

Looking for a brand new website, or an upgrade to your existing website? We build websites that bring in 
more new patients. Learn More Here

http://www.acumedia.us
https://acudownloads.com
https://acudownloads.com
https://acupuncturemediaworks.com
https://acuperfectwebsites.com

